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Professional photographer Simon Bernhardt enlisted
the services of Inlumino Communications to publicise
his gallery opening and book launch.

Simon, a professional photographer regularly Inlumino Communications delivered:
published in Australia and throughout

Asia, sought the services of Inlumino * |ocal print media coverage
Communications to publicise his Polaroid * metropolitan print media coverage (SMH)
photography project ‘Polaroid Holiday’ ahead * Online coverage from art and photography
of the project’s 2010 gallery opening and book websites and blogs.

release.
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out to promote Simon’s gallery showing while back tO 1

drawing attention to his passion for Polaroid
photography and capturing the spirit of this
unusual analogue photography story. = Cadimera
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The short-term campaign used traditional and
new media channels, targeting print and online —
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